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Safe Harbour

This presentation and the accompanying slides (the “Presentation’), which have been prepared by Bhatia
Communications & Retail (India) Ltd. (the “‘Company”) solely for information purposes and do not constitute any offer,
recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in
connection with any contract or binding commitment what so ever. No offering of securities of the Company will be made
except by means of a statutory offering document containing detailed information about the Company. This Presentation
has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the
truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not
be all inclusive and may not contain all of the information that you may consider material. Any liability in respect of the
contents of, or any omission from, this Presentation is expressly excluded. All product names, logos, and brands are
property of their respective owners. All company, product and service names used in this presentation are for
identification purposes only. Use of these names, logos, and brands does not imply endorsement. Certain matters
discussed in this Presentation may contain statements regarding the Companys market opportunity and business
prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not
guaranteeing of future performance and are subject to known and unknown risks, uncertainties and assumptions that are
difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy
and of the economies of various international markets, the performance of the industry in India and world-wide,
competition, the company’'s ability to successfully implement its strategy, the Company's future levels of growth and
expansion, technological implementation, changes and advancements, changes in revenue, income or cash flows, the
Company's market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels
of activity, performance or achievements could differ materially and adversely from results expressed in or implied by this
Presentation. The Company dassumes no obligation to update any forward-looking information contained in this
Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are not
adopted by the Company and the Company is not responsible for such third-party statements and projections.
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Financials

Corresponding to Q2 FY2022 and Q3 FY2021

Q3 2022 Q2 2022 Q3 2021

= Total Revenue
750

Revenue 696.25 642.26 611.39
% up from corresponding period +8.41% +13.88%

EBITDA 15.01 22.49 500
EBITDA Margin 2.34% 3.68%

Total Expenses 633.37 596.14

250

PBT 8.89 15.25

PAT 6.65 9.64
PAT Margin 1.04% 1.58% 0

Q3 FY2022 Q2 FY2022 Q3 FY2021

Figures in millions
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Financial Highlights: Profitability

Corresponding to Q2 FY2022 and Q3 FY2021

= EBITDA = PAT
40 20

30
20

10

0
Q3 FY2022 Q2 FY2022 Q3 FY2021 Q3 FY2022 Q2 FY2022 Q3 FY2021

Figures in millions



Financial Highlights TS

Corresponding to Q2 FY2022

= EBITDA Margin' = PAT Margin
6%

5.01%

The company has witnessed
e improvement in profit margins, both
at EBITDA & PAT level.

2.46% 2.34% This is an outcome of better inventory
- management, and improved
1.04% customer experience turning into

sales.

0%

Q3 FY2022 Q2 FY2022
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Margin U
Percentage sos
Bridge

o) (o) (o)
100% 1.5% 4% 5%
Total Purchase of Employee Other EBITDA
Revenue Stock in Benefit Expenses

Trade Expenses

**these numbers have been rounded off



Performance Overview

-
93%

1%

Sales from Owned stores Sales from Franchised Stores

Owned retail Store vs. Franchised stores

o Conversion Rate
a INR 696.25 Million Q3
o Sales
o

INR 642.26 Million Q2
: s Q3

EBITDA Margin N INR 34.89 Million
5.01% l INR 15.01 Million Q2

0 2,500 5,000 7,500
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Sales - Store wise

October 28.69,65,945

Owned retail stores November 30,10,11,495

December 21.06,36,455

0 100,000,000 200,000,000 300,000,000 400,000,000

October 212.89.890

Franchised retail stores TRALOAAS1AR bel‘ 2,23,15,425

December 158,53,663

**Sales Amount (Without) Net of Returns; After GST 0 5,000,000 10,000,000 15,000,000 20,000,000 25,000,000



Number of Stores

Multi Product
reo- Outlets incl.
Mobile Phones

... Owned Retail ......

’ Stores :

: ' Mobile Phones

. °
Total : and Accessories
Stores .

:

0

E Franchised

Retail Stores




Key
Performance
Metrics

E A Brief About Our Operations

Business of trading Mobile Phones & Accessories
Tablets, LED TVs, Air Conditioners, Washing
Machines, and other Electronic Equipment.

The company has presence all over South —
Gujarat, with its maximum branches in Surat.

Total Sq. feet

1,10,568

Q3 FY2022

Revenue per sq. feet

INR 6,297

Q3 FY2022
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Total Devices sold

83,477

Q3 FY2022



Product Portfolio

Development
Timeline
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2019 2020 2021

2022

Multi product outlets Establishing Inventory system Year of Pandemic

Launch of multi-product The company focused on The company had enough

outlets, providing necessary developing an inventory system resources to make sure that

product diversification. for other products as it did for they were not impacted by the
mobile phones & tablets. outbreak, and came back

stronger in the post COVID era.

Improved Profitability Margins

Various steps taken over the
past 3 years, result in improved
profitability margins.
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About the
Industry

. Industry Insights

Revenue in the Consumer Electronics market amounts to US$71.177m
in 2022.

In the Consumer Electronics market, 83% of total revenue generated
through offline sales in 2022.

The average volume per person in the Consumer Electronics market is
around 0.61 pieces in 2022.
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Shareholding Pattern

Promoters & Promoters’ Group

The company has 6 promoters who hold
73.63% of the company, with the majority of
it being held by Nikhil Kumar Bhatia &
Sanjeev Harbansal Bhatia.

Public

The company got listed on the main board
of BSE and is being actively traded by Public
since then.
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Sanjeev Bhatia
Managing Director

Nikhil Bhatia

Whole Time Director

MANAGEMENT

KEY
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Thank You

Because, We're Committed To v, Telephone & Website
Growth. +91- 261 - 2349892 https:/ /bhatiamobile.com/




